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Brand Logo Standards



The primary logo should always be used with 
content that is partnering or promoting the 
Dealer Built brand. This primary version is the 
only logo to be applied to websites, business 
cards, printed materials, video, online podcasts, 
and any digital assets. 
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Primary Logo

Horizontal Logo



Please make sure horizontal and vertical 
spacing distances shown are always respected 
when using the logo in its two main 
orientations. 
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Horizontal

Logo Spacing



The secondary variation is a version of the main 
logo. 

This rearranged version in a di�erent format 
can be adapted to other design needs that may 
arise so that the logo is always readable. 

The primary logo should always be used unless 
the design the logo is being used in warrants 
using this secondary logo. 
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Secondary

Vertical logo



Please make sure horizontal and vertical 
spacing distances shown are always respected 
when using the logo in its two main 
orientations. 
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Vertical

Logo Spacing



The size of the logo should always be clear and 
recognizable, even when reduced in its 
dimensions. Follow the recommended pixel 
units to ensure the integrity of the logo. 
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Primary & Secondary logos

Minimum Size



Logo Versions

Color Logo

Color Logo on Dark

Logos | Dealer Built Brand Guidelines

Color Logo on Light Blue
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Logo Versions
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Correct Usage
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Incorrect Usage



Color



The color palette includes primary and 
secondary colors that can be used for 
interfaces, illustrations and accents. 
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0a2e49 3897d1

Color Palette

Main Color Palette

92ACB9

4EA72E

FFFFFF

EEF7FF

Accent

Secondary

Primary



The primary color used throughout are the two 
primary blues. It represents 60% of the colors 
used, in contrast to the 40% made up of 
secondary colors that are used to highlight 
elements and provide contrast and accent to 
the brand. 
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0a2e49 3897d1

Color Usage

EEF7FF 4EA72E FFFFFF 92ACB9

Primary Color

35%
Primary Color

25%
Secondary Color

10%
Secondary Color

10%
Secondary Color

10%
Accent Color

3.3%
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HEX
3897d1

RGB
R: 56 G: 151 B: 209

CMYK
C: 68 M: 17 Y: 3 K: 0 

Pantone
PMS 7688 C

HEX
0a2e49

RGB
R: 10 G: 46 B: 73

CMYK
C: 100 M: 75 Y: 41 K: 31

Pantone
PMS 7463 C 

Color Palette

HEX
EEF7FF

RGB
R: 238 G: 247 B: 255

CMYK
C: 5 M: 1 Y: 0 K: 0

Pantone
PMS 656 C

HEX
4EA72E

RGB
R: 78 G: 167 B: 46

CMYK
C: 73 M: 10 Y: 100 K: 1 

Pantone
PMS 362 C

HEX
FFFFFF

RGB
R: 255 G: 255 B: 255

CMYK
C: 0 M: 0 Y: 0 K: 0 

HEX
92ACB9

RGB
R: 146 G: 172 B: 185

CMYK
C: 44 M: 24 Y: 21 K: 0

Pantone
PMS 5435 C

HEX | RGB | CMYK | Pantone



Typography
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Secondary
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Typography “Arial”

Primary
Aa
Arial was designed in 1982 by Robin Nicholas and Patricia Saunders for Monotype 
Typography. Initially designed for the IBM 3800-3 laserxerographic printer, Microsoft 
chose Arial as one of the four core TrueType fonts in Windows 3.1, in 1992, describing it 
as an “alternative to Helvetica”. Arial quickly gained popularity after being packaged with 
Windows 3.1, and has shipped with every version of Microsoft Windows since then. It has 
also been included in Apple’s macOS and many PostScript 3 computer printers.
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